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Going Green and Getting Going:  Growing our Economy with Green Solutions

Money Smart Week 2009: Summary of Results

Provided through a partnership between the Economic Awareness Council (EAC),
Museum of Science and Industry, Midwest Bank, the O  ffice of the City Treasurer
of Chicago, the Peggy Notebaert Nature Museum, the  Center for Green
Technology and the Federal Reserve Bank of Chicago.

Sponsored by Midwest Bank, member FDIC.

Program Highlights

Served over 3577 youth and family members
with original educational programming, teaching
students and museum guests how green
technology can help to get our economy going
through green entreprenuership!

Provided a booth with 10 educational activites
for Museum of Science and Industry visitors
during the 7 day period surrounding Money
Smart Week 2009.

Supplied participants with custom take home
materials such as financial education bookmarks,
activity pages, stickers, bags and wrist bands as
well as other saving related prizes such as saving
themed candy and stickers. All materials focused
on the economics behind green technology and
examples of green entreprenuership. Midwest Mrs. Ben Franklin helps students explore
Bank’s support as the sponsor of the ~ Go Green flashiights that use kinetic energy
program was noted on custom materials whenever poss ible.

Served over 200 students in need through nine in-de  pth, classroom programs
presented to Chicago Public School (CPS) students. Over 85% of students in CPS
schools qualified as low-income in 2006.

Conducted original educational programming, explori ng basic financial concepts
such as return on investment as they relate to gree  n entreprenuership. Developed video
segments for this programming using excerpts from i nterviews with green
entreprenuers who are also young adults in Illinois . Segments filmed with experts from

the Center for Green Technoloy and students fromth e University of lllinois were also
used.

Encouraged students to ‘learn by doing’ as they ent ered our first ever ‘Go Green
Challenge’. Students worked on teams to develop ide  as for green businesses and then
considered the business prospects surrounding these ideas. Students had to identify
their market and explain why their business would b e profitable, why their business idea
would be cost effective and why their business idea was ‘green’. Business ideas were
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then judged by volunteers from the Economic Awarene ss Council and the Center for
Green Technology. One winning team at each particip  ating school received Bankopoly
games from our sponsor Midwest Bank and $5 gift car ds. All participating students
received additional bookmarks as a prize.

Achieved excellent program ratings! 100% of student respondents agreed that they
learned something new from the  Go Green program.

Over 99% agreed that they would be able to use the  information in the future at home
or at work, and 100% of students agreed that they |  earned more about green business
through this program.

Similarly, 100% of teachers agreed that their stude  nts “gained information or skills
that they could use in the future” through this pro gram. 100% agreed that their students
“learned more about green technology” through this pr ogram and 100% agreed that
their students learned more about the concepts of “ return on investment and cost
effectiveness” through this program.

Evaluations of the Go Green booth were also collected. Of visitors who complet ed
evaluations of booth activities, 100% of respondent s agreed that they had fun atthe Go
Green booth, and 100% of respondents agreed that they le  arned something new at Go
Green.

The Go Green program was featured in the results report for the Federal Reserve
Bank of Chicago’s Money Smart Week Annual Reportfo  r the Chicago area.

School Program Overview

The Going Green and Getting Going: Growing our
Economy with Green Solutions events at the Museum of
Science and Industry included nine classroom programs
specifically for Chicago Public School students. This
targeted offering ensured that this program would serve
students from areas of economic need. In Chicago Public
Schools, over 85% of students qualify as low-income.
Over 200 Chicago Public School students from nine
classes enrolled in and attended these programs.

Students involved in the Go Green programming
received free admission to the Museum, the Go Green
classroom program and the Go Green booth. For the first
time in 2009, students also received admissions to the
Green + Wired: Smart Home at the Museum of Science
and Industry. The admission to this premium exhibit was
provided through the support of Midwest Bank and the
cooperation of the Museum of Science and Industry.

A Go Green student presents her team’s
business plan at the Go Green Challenge.

The Go Green classroom program was a one-hour, in-

depth, hands-on exploration of green technology and green entrepreneurship. The program
provided basic information regarding the need for solutions that help the environment and
background information concerning green technology. In addition this financial and economic
education program, presented students with a new framework, return on investment, through
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which they could consider decisions regarding various green technologies. For many students
this ‘return on investment’ perspective was an entirely new way of looking at environmental
decisions.

Through this program, students came to
understand that considering the return on
investment is important for green technology
just like any other technology. When we select
green technology options that provide the
greatest return on investment, we also often
select the most cost effective solutions.
Because these solutions provide the greatest
benefit (per dollar) and because additional
funds may then be left for further investments,
green technologies that provide the greatest
return on investment are often the best
solutions for the earth as well. Through this
discussion, students learn about scarcity of
resources and the need to make choices which
are key economic and financial education
objectives for this age range.

A Midwest bank volunteer assists Chicago Public
School students in the Go Green Classroom Program.

In the Go Green program, students were asked to actually calculate the return on investment of
various green technology alternatives. The inclusion of this mathematical computation was an
important part of the Go Green program and one that has been noted as a highlight by teachers
seeking applied math exercises for their students.

Finally, through the Go Green classroom program, students learned about various green
entrepreneurs and the technologies that they were using. Video clips of interviews with a local
expert from the Center for Green Technology, students from the University of Illinois as well as
local, young adult, green entrepreneurs were used to convey much of this information.

One of the most valuable new additions to the Go Green program for 2009 was the Go Green
Challenge. Through this applied activity, students competed on teams to generate the best and
most thorough green business concept as judged by expert volunteers from the Economic
Awareness Council and the Center for Green Technology. Students had to explain their green
idea, the market for this idea, the reasons that the idea would be cost effective and would make
a profit and the reason the idea was green. The contest was very popular. One winning team
was selected from each school. Winners received small gift cards as well as Bankopoly games.
All participating students received bookmarks.

The Go Green classroom program is a custom curriculum developed by the Economic
Awareness Council in partnership with the Museum of Science and Industry and through the
support of Midwest Bank. The program was staffed by EAC personnel and volunteers from the
financial services industry, Midwest Bank, Economic Awareness Council and the University of
Chicago Graduate School of Business. This program would not have been possible without the
cooperation of these organizations and this volunteer support.
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In addition to the classroom discussion,
student visitors received a tour of the Go
Green booth (see description below). An
EAC staff member or volunteer walked
students through the booth and
described the various offerings.
Students received custom Go Green
bags with a number of take home
materials from this program including
many of the following: a coloring page; a
Go Green booklist; a list of Go Green
websites; custom and stock Go Green
stickers; Go Green wrist bands; custom
Go Green bookmarks; and money
mints.

Again in 2009, classroom teachers
received a pre and post-program packet
with their Go Green enrollment. The pre
and post-program packet included the program outline and directions for visiting the museum.
This information was included to ensure that classes were able to visit both the booth, the Smart
Home and attend the classroom program in the time allowed. Pre-program materials were also
used to ensure students were as well prepared for the program as possible and that teachers
received a reminder regarding their field trip experience. This year the EAC had 100%
attendance from registered schools and filled months before the actual event. This was an
outstanding response.

Students discuss their business plan for the Go Gre en Challenge.

The pre-program activity packet included suggested classroom activities to be used in
preparation for the Go Green event. Specifically, a definition list was included to ensure all
students would understand the various concepts being discussed. A corresponding story using
these new, key definitions and crossword puzzle activity were included to reinforce these
definitions allow students to apply these new terms. A technology definition list and matching
exercise were included to help introduce various green technologies that were discussed. A
story problem example was also included to allow teachers to explain the return on investment
calculations to their students and to encourage students to apply these.

Following the Go Green program, all teachers received post-program packets with related
materials. These packets included information regarding local resources that could be used to
expand upon the experience of the Go Green program. Materials highlighting the Conservations
Corps, a local group that provides resources for schools interested in initiating conservation
clubs as well as from the Center for Green Technology, were provided. Several brief summaries
of environmental concepts, the need for green technology and the benefits of green technology
from the Environmental Information Association and the Environmental Protection Agency were
included for teachers to use as desired after the program.



Go Green: Booth & Activity Overview

A Midwest Bank volunteer with the parents of the in ventor
of the Green Light Planet Solar Lantern and the lan  tern.

The Going Green and Getting Going: Growing
our Economy with Green Solutions booth had
3324 participants and was available at the
Museum of Science and Industry during
Money Smart Week 2009, April 19" through
April 26"™. The booth was staffed by EAC
personnel and volunteers as well as Midwest
Bank volunteers. The total attendance was
significantly higher than our target attendance
of 2000.

The Going Green booth provided 10 activities
and 2 displays through which visitors could
learn more about green entrepreneurship and
methods through which they could save
money and help the earth. Through support
from Midwest Bank as well as the Museum of

Science and Industry, the EAC continued to add to its offerings at the booth provided during
Money Smart Week. This year the EAC added a large education game/display board so that
students could visualize their amount of trash that they generate. A new solar car was also
added along with a solar light developed by a local student and green entrepreneur.

The EAC booth included numerous hands-on activities. These activities included a model solar
amphibious vehicle, a model solar home, sample solar lights and a kinetic energy flashlight.
Visitors could actually touch and use many of these technologies.

The most significant addition for 2009, in terms of

hands-on activities, was the ‘Energy Bike’, provided

through a partnership with the Peggy Notrebaert

Nature Museum. The energy bike allowed students to
‘feel’ the amount of energy required to power a light

bulb as they generated the electricity needed to

powere a lightbulb by riding a bike. This experience
was then contrasted with the experience of powering
a compact flourescent lightbulb which is signficantly
more efficient than a traditional lightbulb and is thus

much easier to power.

At most times during the week, the Federal Reserve Bank

of Chicago or the EAC provided a costumed ‘Ben

Franklin’

or ‘Mrs. Ben Franklin’ to greet guests. 'Ben’ and ‘Mrs. Ben
Franklin’ were very popular and served to increase interest
in the booth as well as to initiate discussions about the A Museum visitor rides the energy bike.

money saving benefits of green technology.



An additional activity at the Go Green booth was
the Go Green challenge in which visitors guessed
which of 2 technologies would save them the
most money, a programmable thermostat or
compact fluorescent light bulbs. Over the week, a
total of 398 people participated in this activity and
returned game cards. A flip board display
including several question and answer charts with
knobs where younger students could lift the flap
on the chart to view the answer was also
included.

Finally, a custom art piece was commissioned for
Go Green in 2008. This art piece, a drawing of a
“happy earth” catching money, was prepared by a
regional artist. The piece was used on a sticker
which students could color and then take home
as well as on a coloring contest form. On the Go

Green coloring contest, students were also asked to include suggestions of what they had done
or could do to help the earth. The winner of the Go Green coloring contest received a $50

savings bond as well as other small prizes.

As always a photo stop was included. This year’s

version included the “happy earth” custom art image in
color with a face cut out so visitors could ‘be the earth’.
The tag line for the photo stop read, “I've gone green.”

Visitors to the Go Green booth received a number of
educational take home materials including: a word
search, a financial education tip sheet for parents, a
recommended Go Green book list for kids and a word
scramble. Visitors also received custom Go Green
recycled bags; original Go Green stickers; custom Go
Green wrist bands; custom bookmarks highlighting the
money saving benefits of Going Green; ‘Ben Franklin |
Saved’ stickers; Go Green stickers; and Money Mints.



Evaluations

Evaluations of the Go Green program were very positive overall. Both students and teachers
were asked to complete program evaluations. 100% percent of student respondents agreed
that they “learned something new” from the Go Green program, and over 99% of students
agreed that they “would be able to use the information that they gained in the future at home or
at work”. 100% agreed that they “learned more about green business” through this program.

Similarly, 100% of the reviewing teachers agreed that their students “earned more about green
technology” through the program, and 100% also agreed that their students “gained information
or skills that they could use in the future”. 100% also agreed that their students “learned more
about return on investment and cost effectiveness” through the program.

Sample student comments included:

- lloved coming here. It was really interesting.
I loved the way you teached us to go green and
| love the museum!
It was excellent. | wish that everyone in the
world could see this.
It was a blast and I still learned new things.
This program is very fun and | would want you
to come to my school and teach investments.
| thank you for opening my eyes to becoming
green!
It was a wonderful presentation.
I think that this is a good program that shows
kids how to save the earth and how to make
money.
You are a good teacher and | hope you will be
our teacher again.
This was the first thing | like about the Museum of ‘Ben Frankiin” poses with guests.
Science and Industry and | loved this so much. |
would want to come again and do the same thing.
Today | have learned a lot of business green.
A great program.
It was really nice. | learned new ways to go green.
| really enjoyed this program.
[The instructor] was very good.
| learned a lot of green stuff today.

Sample teacher comments of strengths of this program included:
- [The instructor] did a great job facilitating the workshop!
Interactive.
Great helpers presented useful material.
Excellent presenter ... excellent materials!
Learning the concept of Going Green!



The evaluations of this program from both students and teachers were outstanding. The only
real suggestion was to have better coordination with the museum staff to make check in easier.
We will certainly continue to work on this but this is a challenging issue in general at the
museum due to the size of the facility and the number of students attending each day for field
trips. We also had difficulty in some cases with teachers receiving the pre-packets with
instructions which would have helped with this issue. This was the only suggestion and
comments were overwhelmingly positive.

Public Relations & Partnerships

In addition to reaching thousands of individuals at

the Museum, the Go Green program was part of

Money Smart Week 2009. Money Smart Week is a

collaborative program that is spearheaded by the

Federal Reserve Bank of Chicago and provided

over 300 free financial education events in 2009.

As part of this program, the sixteen Go Green

events that occurred during Money Smart Week

were listed in the Money Smart Week calendar

produced by the Federal Reserve Bank of Chicago.

Over 50,000 calendars were produced by the Fed

and distributed throughout the Chicago area.

Midwest Bank, the Museum of Science and

Industry, the Center for Green Technology, the

Office of the City Treasurer, the Peggy Notebaert

Nature Museum and the Economic Awareness

Council were all listed as program partners for

these events. The events were aISO I|Sted on the An EAC volunteer demonstrates a solar vehicle
Federal Reserve Money Smart Week website as to Museum guests. This photo was included in
well as on the EAC website. This program was also the Money Smart Week Annual Report.
featured in the Federal Reserve Bank of Chicago’s

Money Smart Week Annual Report for 2009. The total Money Smart Week attendance for Go
Green events was 3577, making the program one of the larger youth programs during Money
Smart Week.

A summary of the results of this program as well as sample contest entries will be posted on
the EAC website. Results will also be shared with the Federal Reserve Bank of Chicago with
other Money Smart Week partners.

The EAC would like to thank its sponsors, partners, participants and volunteers who made the
Go Green program possible.

For further information or if you have questions about the Go Green program, please contact the
Economic Awareness Council at (630) 740-6831 or tfrizzell@econcouncil.org.




